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» lost password The Funky Group launches web-based
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Online hair and beauty retailer, The Funky Group, adopts web-based tool
. . from elertz so customers receive instant alerts of new products or for
subscribe to creativematch information.

eNewsletter » preview

) ?
e i The Funky Group, which specialises in providing GHD fon ts =

straighteners and prides itself on offering the widest

» About us range of hair and beauty products, approached elertz.
» Advertising

» Membership

» Email marketing As Chris Jack, Managing Director, The Funky Group,

» Testimonials explains: “"With ever changing product ranges and new
» Contact products coming out all the time our catalogues were
» FAQs becoming obsolete not long after they were printed.

» Feedback With elertz we can inform our clients direct to their
desktop about any new products that appear on our site. With new ranges
appearing all the time elertz is the perfect medium to convey that information to our
clients.

“With online communication increasingly failing to reach consumers (20% of emails
get opened and we still have to pay for the other 80%) or being filtered out as
spam, marketers now face a dilemma. Consumers still demand the speed of service
the Internet offers, but increasingly they want to control the experience, and this is
where elertz can help organisations like us excel.”

Having experienced poor open rates through recent email campaigns and seeing
limited traffic generation from RSS feeds, The Funky Group realised that it needed to
adopt the latest technological developments to engage with its customers.

Jack adds: “We examined other options alongside elertz, but as the only option to
enable us to engage in an interactive relationship with our existing and prospective
customers, elertz was the clear choice; we’ve found the solution easy to set up,

discrete and, most importantly, the targeting is 100% relevant to our consumers.”

The elertz technology will enable The Funky Group to interact with consumers
through the delivery of instantaneous alerts to a user’s desktop without being
intrusive or clogging up inboxes. Registered users will receive an alert within 30
seconds of the information they are interested in becoming available on The Funky
Group's website.

Jack concludes, “We have a very positive relationship with elertz and feel that their
offering presents us with a unique opportunity to both maximise our interaction with

1/3

ELERTZ




Site Internet : http://www.creativematch.co.uk/

4 Icreative Date : 06/12/2007
.

Security Copy : creativematch227702.pdf

_r J m atc h Copyright : creativematch.co.uk

http://www.creativematch.co.uk/?action=viewnews&ni=95237

our existing customers and reach new customers. As the Internet continues to
undergo significant development, we are keen to maintain our relationship with
elertz and provide our customers with a first-class efficient service.”

www.elertz.com

www.thefunkygroup.com
Related articles:
BiBC signs deal with EMI to make available DRM-free audiovisual content

BiBC, downloadable video content store, signed a content deal with EMI Music UK
which will add thousands of hours of content from artists like The Spice Girls.

The Site Doctor diagnoses The Association of Photographers website
In our monthly feature Chris Averill, CEO of CADinteractive, takes a look at The
Association of Photographers website providing a detailed appraisal.

Virtual sanity with Jamiroquai's Web 2.0 fan site
Jamiroquai, the disco, funk and soul band, launches its new new e-commerce
driven fan website embracing social media.

Email the author ~ Forward to a Friend =~ Comment/rate article  Print this article
Want to add your own news to creativematch?
Contact or view other content by Creativematch, or visit their web site.

This article has an average ratingof 3 /5
Other articles by Creativematch:

Take 5 - CEO and founder of 2heads Pepe Parra
This week Pepe Parra,CEO and founder of 2heads, answers our quick fire questions.

Dreams come true at Robson Brown
Agency, Robson Brown, has secured a six-figure sponsorship deal with ITV on behalf
of bed Specialist, Dreams.

Audio Network makes sweet music with the RPO

Broadcast audio producer and supplier Audio Network recorded a series of surround
sound tracks with the UK’s Royal Philharmonic Orchestra at the world famous Abbey
Road Studios.

2007: A banner year for the Mobile Marketing Association
Throughout 2007, the Mobile Marketing Association (MMA) and its 500 associated
members demonstrated that mobile is beginning to be viable marketing channel.

WFCA launches multi-media Bathstore winter sale campaign
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WFCA has created, planned and bought the media for Bathstore’s Winter Sale
campaign, which breaks on national TV on December 23.

Terms & Conditions  Privacy  Editorial Policy ~ Sitemap

Search Directory: | "& '(-.011233456789:?@aaaaaaaaaaaaaaaaaaaaaaaaa
aaaaaaaaaaaaaaaaaaaaaaaaaaabbbbbbbbbbbbbbbbbbbbbbbbbbb
bbbbbbbbbbbbbccccccccecccecccecececcceccccceccceccccceccccccccccc
cccccccccdddddddddddddddddddddddddddddddeeeeeeeeeeeeee
eeeeeceeffffffffffffffffffffffffggggggggggggggggggggghhhhhhhh
hhhhhhhhhhhiiiiiiiiiiiiiiiiiiiiiiigjjjijijjiiijijjiikkkkkkkkkkkkkIIlI
HEEEEEEEEE T I mmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmm

mmmMmMMMMMANNNNNNNNNNNNNNNNOOOOOO0O00O0OO00OPPPPPPPPPPPPP
PPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPAQGQrrrrrrrrrrrrr
FFrrrrrrrrrrSSSSSSSS555555555555555555555555555555555555555555sttt
ttttttttttttttttttttttttttttttttttttttttttttttuvuuuvvvvvvvvvvwwww

WWWwwwwwwwwwwwwxyyzzz[_£ «Searchlobs:.236:aaaaaaaaabcccc
cdddddddeffghijlmmmnopppppqgrssssssstuvwxyz-""Search News:"$ &
'.012345689aaaaaaaabbbbbbccccccccccdddddddeeeefffffffggghh
tttuuuvvwwwwxyz£'""€SearchCVs: * + 123aaabcccdddefgggghijkimm
noppqrsstuvwyz¢Training:3abcdfghijilmnpgrstuvwx

3/3

ELERTZ



